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Survey Background

• The survey was distributed to 19,855 potential 
respondents

• Responses received from 625
• Representing a response rate of 3.1%
• Charts show number of respondents unless stated
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Respondent profile: country
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Respondent profile: location in Scotland
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Respondent profile: location in England
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Respondent profile: demographics
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Respondent profile: household composition
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Interests/passions that could attract a visit
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Words that best and least describe region
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Campaign recall

Unprompted

Check by showing collage

Yes No

Prompted

Yes YesNo No
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Campaign recall: unprompted
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Campaign recall: confirming unprompted
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Campaign recall: prompted
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Campaign recall: where seen?

Other, please state:

Can't remember x 9

Competition x 2

Email x 7

Flyer through the door

I think it was linked in an email possibly a southern rail promotion e.g. GWR or South West rail.

on line ?
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Campaign outtakes
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Campaign intermediate outcomes
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Why no plans to visit?
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First visit?
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Purpose of trip
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Duration of visit?
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How many did / will visit?
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When did / will visit take place?
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Mode of travel

Separate research showing the mode of travel for those 

planning a domestic holiday between April and June
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Satisfaction with visit
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Net Promoter Score

49
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What would encourage visit in next year?
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Influence of campaign
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About the analysis

• These slides have been created on behalf of 
VisitAberdeenshire by Scattered Clouds who 
undertook the survey analysis in January 2024
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