
INCLUSIVE TOURISM 

Unlocking the potential
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MARKET PROFILE

UNDERSTANDING SENIOR MARKETS

• Key Senior Markets to Scotland are UK, North America, Australia 

& EU15.

• These territories have aging populations…

• In Denmark, the United Kingdom & France, the elderly were 

almost as likely to go on holiday as the “average person” (Source: 

Eurostat)

• In Denmark, more than four out of every five elderly persons 

participated in tourism in 2013.

• Three quarters of elderly Danes took either a foreign only 

or foreign / domestic trip.

• By contrast, Italy, Greece and Eastern Europe saw the proportion 

of elderly participating in tourism less than that for the 15-64 age 

group.



BARRIERS TO TRAVEL FOR THE OVER 65’S 

UNDERSTANDING SENIOR MARKETS

• Health reasons are cited as the main barrier to travel.  

• This differs from every other age group who state finance as the barrier to travel.

• Family commitments as a barrier to travel for the over 65’s as they are for all other groups.

• Work and study is naturally a proportionally lower barrier to travel for the 65+ group compared to 15-64 

year olds.

Main reasons reported for

not participating in tourism

by age group, EU-28, 2013

Source: Eurostat



MOTIVATORS FOR TRAVEL

UNDERSTANDING SENIOR MARKETS

The “Bucket List” becomes an increasingly more important 

motivator for travel with age

Improved health with age also sees adventure and activity 

holidays continue interests in fitness.  Over-55’s go walking nine 

times a month compared to for 16-24 year olds (Source Go 

Outdoors)

Romance is also a catalyst for travel.  While many in established 

relationships will continue to enjoy holidaying beyond the age of 

65…divorce among the over-60’s has risen by a third in a decade

The over-60’s are the fastest growing demographic in online 

dating (Source Bowling Green State University)

Primary motivator for planned international trip for 2015

Source: AARP Research
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MULTI-GENERATIONAL TRAVEL

UNDERSTANDING SENIOR MARKETS

FARM TOUR AT NEWTON FARM HOLIDAYS

Research by Saga Travel Insurance found:

• Almost half of over 50’s have been on 

holiday with their children or grandchildren 

in the last five years.

• Self Catering is the most popular 

accommodation choice

• Three-Quarters just wanted to spend more 

time together

• Childcare commitments by grandparents 

with grandchildren have increased in 

recent years which may impact on 

availability of travel





“…. boomers will have

significant amounts of time and

money at their disposal. For

many, travel is a high priority

and is likely to top their list of

desired retirement activities.”

Deloitte Hospitality 2015

“The key to attracting boomers is

appealing to their “forever young”

attitude and desire for experiential

travel.”

Deloitte Hospitality 2015

“It is extremely likely that a

larger proportion of customers

will need some form of

assistance in the years ahead,

not just ‘step free access’, but

facilities and attitudes that aid

independently minded older

customers with mobility,

eyesight or hearing difficulties to

travel independently.”

Overseas Visitors to Britain: Understanding
Trends, Attitudes and Characteristics





Source: Barclays report – An ageing population (2015) 

STRATEGIES FOR SUCCESS





Understanding the 
market

Creating Inclusive 
Events

Welcoming customers 
with assistance dogs
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Spread the word about 

how accessible your 
venue is!
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Get in touch if you want to develop your inclusive 
tourism offering contact:
Marina Di Duca, Inclusive Tourism Manager
marina.diduca@visitscotland.com or go to 
www.visitscotland.org/accessible-tourism

mailto:marina.diduca@visitscotland.com

